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“Shopping Guide” and “Shanghai Times” are very successful newspapers 
of life serving. Since they started publication, can none newspapers of life 
serving exceed them. I will begin to analyze the two excellent newspapers at 
three aspects including reader, content and advertising. Newspapers of life 
serving in the same big or smaller cities can benefit from the experiences of 
“Shopping Guide” and “Shanghai Times”. In this dissertation, the author thinks 
there are four reasons of success as to the newspapers of life serving: the 
marketing conditions, reader, content and advertising management. Recently 
these two newspapers all have some change which can also give enlightenment 
to others. In the last part of this dissertation, the author put forward five 
viewpoints about how to succeed to manage newspaper of life serving. 
This dissertation is composed of five parts. The first part is introduction 
about the research meaning and literature summarization. The second and third 
parts analyze apart the reader, content and advertising of “Shopping Guide” and 
“Shanghai Times”. The fourth part emphasizes on the reasons of newspaper of 
life serving. And the last part of this dissertation discusses what enlightenment 
the success of these two newspapers give to others.   
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1  绪论 
 
1
1  绪论 
1.1  研究出发点和意义 
《精品购物指南》（以下简称《精品》）自 1993 年 1 月 8 日创刊以来，
因其在北京报业市场上的出色业绩，一直成为生活服务类报纸的典范。1998








2004 年 12 月 15 日在长春创刊的《时尚女报》
②
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